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Keywords: 
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LinkedIn:  https://in.linkedin.com/in/prachidls 
Google 

Scholar:  

https://scholar.google.com/citations?authuser=1&user=N3hcRo4AAAAJ 

Research 

Summary: 

Her doctoral work is a combination of media strategies, media economics and 

integrated communication technologies (ICT). She has been consistently studying 

social media user experience and has published research papers in the given 

regard. Her recent work focuses on implementation of media policies for ICT. 

She has been awarded the Overall Best Presentation Award for the World 

Conference on Media and Mass Communication (7th & 8th edition) in 2022 & 

2023 respectively. She is also a member of international media research body.  


